























Billy Corgan of The Smashing Pumpkins toured in 2005 with his new solo album, and | was approached to do the art. We
found a very low pixel-count screen (50x100) to create op-art and color noise videos to accompany the performance. The
New York Times had this to say, “And they performed before a wraparound scrim that showed an eye-popping grid of lights,
flashing in op-art patterns. The backdrop was the best part of the concert.”

Video: http://benposch.com/portfolio/nowandthen.mov
http://benposch.com/portfolio/A100.mov




The company | worked for created a hybrid of our company and the Res group (creators of Resfest), to cross into a new kind
of culture driven advertising. This is the credentials deck that we sent out.

Video: http://benposch.com/portfolio/agentx_intro.mov
http://benposch.com/portfolio/agentx_casestudies.mov



http://benposch.com/portfolio/agentx_intro.mov
http://benposch.com/portfolio/agentx_casestudies.mov



